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The e-miglia presents itself

Yes, its name is based on big tradition and yes, it has something to do with motorsport. One of the classic street rallies started 101 years ago and produced big names which still leave their mark on the automobile industry to this day. Ettore Bugatti, Vicenzo Lancia and Giovanni Agnelli, just to name a few. 
If the e-miglia can bring about even half of that, it has achieved twice as much. 

The e-miglia is the first international e-rally, “quiet“ and with zero-emission through gorgeous landscapes and nature. Only for electro mobiles with 2, 3 or 4 wheels. 

For the second time, the rally is setting off from Munich on August 2nd. The finish-line will be crossed on August 5th in the famous Swiss resort St. Moritz. In between lay 800 km, and daily stages of up to 200 km along beautiful routes. There’ll also be sportive challenges in form of time trials on blocked-off terrain. 

The REBEL Group originates the e-miglia in 2010 with clear-cut goals in mind: To show the world how competitive and effective, as well as dynamic and alive electric mobility is. 
Head of the company Christian M. Herles: “The e-miglia is an initiative of the REBEL Group. Longstanding years of experience in motorsport provide the basis here to realize new ideas professionally. We want to demonstrate emotionally, as well as in  action what e-mobility can already do and at which stage this new technology is, in order to build the trust of the car drivers.“ 

[bookmark: _GoBack]In 2010, the premiere of the e-miglia, the skills of e-mobility already became evident. This innovative future technology is becoming more and more important, if individual mobility is to be maintained. Herles: “One certainly needs good partners, in particular in order to realize visionary projects such as the e-miglia. The Allianz Versicherungs-AG, the AvD and the TÜV SÜD AG are with the e-miglia for the second year and have even strengthened their commitment. That makes us happy and affirms us. In addition we were able to integrate even more highlights into the route with the Grossglockner and St. Moritz. A lot of vision and courage are needed on the part of the partners in order to support this adventure of the next generation not only financially."





The e-miglia is the first international e-rally for electric vehicles exclusively. She originated in 2010 with the goal to demonstrate to the world the efficiency and attractiveness of e-mobility in an exciting as well as emotional environment. The e-miglia is an initiative of the Rebel Group and the Schalber Event GmbH.

    In 2010 e-miglia meant: at least 560 km through three Alpine countries on four days across many passes and in any weather. A task no e-mobile had to perform in a sportive competition until then. The second e-miglia, from August 1st through the 5th, 2011, will make even more demands on the participants.  In addition, the e-miglia offers a future-oriented platform for companies and service providers from all segments of e-mobility to portray themselves positively and powerfully, so that consumption interest and buying incentive are created within the general public. The e-miglia combines the look of classic rallies with the technology of the future. 

  The concept of the e-miglia was first presented at the trade show in Friedrichshafen in 2009 as part of the-electric-avenue Expo, which celebrated its premiere there as the world’s first independent expo for sustainable mobility. She combines all aspects, branches of trade and industry sectors of electric mobility into an integrated concept and is the first purely electric vehicle trade show. The tea expo is an initiative and registered trademark of the Rebel Media Group.



e-miglia 2011: Second edition of the international rally for electric vehicles

The dates: August 1st through the 5th, 2011
Aiming higher: Großglockner High Alpine Road new in the e-miglia route
Registration open for everyone, provided you have a valid driver’s license and an e-mobile 
Maximum of 30 participants at the constancy rally
125 years of the automobile, and where has it gotten us? Almost one billion vehicles worldwide, an enormous economic factor, and high individual mobility. The vehicles however require fossil fuels for the most part and the supplies aren’t inexhaustible. One solution, which is being assisted with incredible amounts worldwide is undisputed electric mobility. Skepticism is still widespread amongst car drivers, mostly founded on ignorance. This is where the e-miglia steps in. In its second year, the first international e-rally only for electric vehicles also pursues the goal to show the world how appealing and powerful e-mobiles already are today. Electricity comes from a power socket, which can be supplied by renewable resources. 
The premiere of the e-miglia in 2010 already demanded more from the 25 participating vehicles than many thought they had in them. High passes in almost freezing temperatures, partly in continuous rain – aren’t friends of electricity. Daily ranges of up to 170 km, at the time for many not manageable with one “tank”. All of them however overcame the strains and crossed the finish-line. Clear winner: e-mobility. That incites to higher goals. And these will appear from August 1st through 5th, 2011 when the e-migliaisti once again hit the streets quietly and with equal-zero-emission. 
Rally manager Richard Schalber is taking higher literally: “With its 2094 meters the Jaufenpass was already pretty respectable, but today the participants have to drive the Großglockner High Alpine Road. That’s about 500 meters difference in altitude added. ” The Großglockner High Alpine Road lies in the heart of Austria and in the middle of the National Park Hohe Tauern. A region with lots of history, tradition, nature and foresight. Dr. Johannes Hoerl, Director of the Großglockner Hochalpenstrassen AG: “The Großglockner High Alpine Road is the only high alpine panorama route worldwide in the middle of an internationally recognized National Park. Its special feature is the integration in the distinctive natural landscape and its unique pipe routing. We utilize and support eco-friendly technologies.  And one of them is of course electric mobility. With the tallest e-pump in the world and special rates for e-mobiles we advocate the awareness for these future technologies. The e-miglia 2011 crossing the Großglockner for the first time, emphasizes our endeavors. ”
Whether the classic automobile manufacturers will also be securing one of the already much coveted 30 starting positions with their first e-cars, that are already in part being produced in series, will soon become evident, since the registration starts on March 1st, 2011 on www.e-miglia.com

e-miglia 2011: Continuing on to St. Moritz       
The e-miglia is in Switzerland for the first time 
Finale on August 5th, 2011 in St. Moritz
Further: now the e-mobiles have about 800 km in 4 days ahead of them
Registration open, only 30 starting positions 
 
Today the entire Engadin is blanketed with snow, especially St. Moritz, the most famous Alpine meeting place. St. Moritz is also green however. When the e-miglia arrives in St. Moritz on August 5th, the audience at the finish line will marvel: e-mobiles – quiet and clean – innovative.
 
Almost 150 years ago, winter tourism was invented in St.Moritz. Today, the Alpine destination is considered the epitome of exquisite resorts all over the world. The Engadine celebrates holidays picture-perfect, in style and with charm. 

Here’s where visionary ideas are born: the first electric light in Switzerland lit up in St. Moritz, here’s where Europe’s first «Palace Hotel» stood, standards are still set here – like for example the Ski World Championship 2003, the first Alpine occasion, during which sustainability was consistently counted on. Furthermore, with the energy project «Clean Energy» an Alpine vacation destination was for the first time consequently committed to the use of renewable energies.
 
The worldwide first “quiet” and clean international street rally fits the Engadin and St. Moritz: environmentally conscious, but sportive and lively at the same time. “We’re very happy that we’re part of the e-miglia as the location for the final stage.  That way we can complement the numerous requirements St. Moritz as Switzerland’s 101st energy city has to fulfill, as well as the efforts in all of the Upper Engadin in a valuable way” so Ariane Ehrat, CEO of the Tourism Organization Engadin St. Moritz.
 
With St. Moritz as the final location of the e-miglia, four countries will be traveled for the first time in 2011. A terrific event in a unique landscape is just as certain as is a memorable finish. 

The participants have to cover a total of 800 km starting in Munich, which amounts to a daily range of 200 km. An additional challenge. 

More information and the first webisode on: www.e-miglia.com



e-miglia 2011: The international e-rally forges strong alliances for e-mobility 

e-miglia partner: Allianz Versicherungs-AG, AvD and TÜV SÜD AG
Constancy rally through four countries: D-AUT-I-CH
800 km in four days: from Munich to St. Moritz
Date: August 1st – 5th, 2011
Registration is open for everyone, a max. of 30 starting positions
Horst Schneider, Member of the Board of the TÜV SÜD will be participating personally 

A sound environment is the foundation of our existence. Nothing demonstrates this more clearly than the current events worldwide. Everybody and each one is required to make their contribution and break new ground. The e-miglia is only one approach into the direction of the future. The first international constancy rally for electric vehicles is an instrument, in order to show the world that zero emission mobility already works: during big challenges, as well as in everyday life. In the second year of the e-miglia, strong partnerships will continue to be developed and established. 

The insurance company, Allianz Versicherungs-AG, is positioned amongst the Top 20 largest companies worldwide. The commitment of the Allianz will be expanded for the e-miglia 2011. The Allianz will be entering the competition as a premium partner. “The electric car is coming. And there are good reasons for that. It is imperative to initiate a technology leap, and not to wait to react until the oil reserves are running short“, Severin Moser, Chairman of the Board of the Allianz Versicherungs-AG. Close to the consumer, the Allianz is aiming at also developing solutions for accident and breakdown coverage, as well as roadside assistance for alternatively powered vehicles. Moser: “We will accompany the development of electric mobility and will continue to support our customers in the electromobile future as a reliable insurance partner“.

Since its formation in 1899, the AvD, Germany’s Automobile Club, has been active for 112 years of the 125 years of automobile history. Concentrated know-how with foresight into the future. Matthias Braun, Secretary General of the AvD: “During its second year, we will continue to extend our activities surrounding the e-miglia. The e-mobiles will be the iphones of the next generation of vehicles. The experiences we gain in the collaboration with the e-miglia will be timely implemented for our members.“ 

The starting signal for the e-miglia 2011 will sound on August 2nd, 2011 once again at the TÜV SÜD (Technical Control Board South) in Munich. “The premiere of the e-miglia last year really convinced us. For us, as technical service provider and as a company, that is very involved in the development of e-vehicles, it is particularly important that the e-miglia isn’t just a show drive, but that we obtain tangible consolidated findings regarding the vehicles’ capacity. This demand isn’t only maintained in 2011, the bar was even raised“, Horst Schneider, Member of the Board of the TÜV SÜD AG, emphasizes.
“From various market analyses we know, that the range in particular is one of the decisive criteria for the acceptance of e-mobility. Questions regarding the vehicles’ endurance and efficiency are crucial for the market success. This is where events such as the e-miglia help to direct the attention towards e-vehicles, to develop confidence, but also to identify technical weak spots“, Schneider points out.
e-miglia 2011: The toughest reality check for electric mobility 
The protagonists: C-Zero, eMini, eRuf, i-miev, iON, Jetcar, Mega Van, Nissan Leaf, Pedelec, Smart, Stromos, Tesla, Think, Tazzari, Twike
Constancy rally through four Alpine countries: D-AUT-I-CH from August 1st – 5th, 2011 
Energy revolution: 800 km from Munich to St. Moritz with equal-zero-emission

On August 2nd, the e-miglia is setting out from Munich with 32 e-vehicles, suitable for daily use, and heading towards Grossglockner in the Alps. A new era of mobility begins and demands pioneering spirit, in particular from the participants. The heroes of the future are the various e-vehicles which have undergone a big development in comparison to 2010. Depending on the model, the range is between 120 and 400 km. A quick recharge can be accomplished in as little as 30 minutes, at a regular outlet it takes up to 7 hours to fully recharge the batteries. The maximum speed of about 120 km/h is also considered suitabe for daily use. The athletes amongst the e-mobiles can even go over 200 km/h, with acceleration from 0 to 100 in a proud 3.7 seconds. That makes a man’s heart beat faster. If it’s power you’re after, you’ll have to pay a whopping € 100.000 for the 185 kw. The compact cars for everyday use on the other hand, are available starting at € 30.000. The energy costs for 100 km are a joy, with no more than € 4. Depending on the driving style and the type of car, this can even be undercut. 

The fast Tesla, known for its sportiness and far ranges, is faced with fierce competition at the e-miglia 2011. For the first time, the eRUF Roadster and the Coupe will be mixing up the starting field. Those, who still associate e-mobility with slow and purposeful vehicles, lacking any and all fun, will be surprised. 

Besides the pricey high-voltage four-wheelers, the e-miglia is presenting the first series-production e-vehicles in the small car segment by the classic automobile manufacturers this year. Participating are: Mitsubishi i-miev, Citroen C-Zero, Smart City, e-Mini and the newly introduced Peugeot iON. All of them convincing and lively models with ingenious sytsems.

On to a new mobility, this is what the e-labels Jetcar, Think, Tazzari, German E-Cars and Mega have already stand for. They already participated in the premiere of the e-miglia in 2010 and mastered the great challenges. 

If you assumed, the Twikers had enough with the 560 km during the e-miglia 2010, you were mistaken. Even two in the category 3-wheels will be stepping up to the starting line this year and will be briskly pedalling the 800 km. Up to now, the Pedelec can be sure to garner the category’s victory when he crosses the finish-line in St. Moritz, since he’s the only participant on two wheels who’s rising to the challenge of making his way from Munich, over the Grossglockner, to Bolzano and finally into and across the Engadin to the finish in St. Moritz.

And that’s the good thing about the e-miglia. Everyone can participate and everyone can win; the power of the motors isn’t crucial for the victory in the equal-zero-emission constancy rally. 

Titleholder Ruhoff is getting some real competition with Erik Comas 
		

From August 1st to the 5th, 2011 
The protagonists: C-Zero, Electic RaceAbout, eMini, E-M3, eRuf, i-Miev, iON, Jetcar, Mega Van, Nissan Leaf, Pedelec, Smart, Stromos, Tesla, Think, Tazzari, Twike
Constancy rally through four Alpine countries: D-AUT-I-CH 
Equal-zero-emission: 800 km from Munich, over the Grossglockner, past Bolzano to St. Moritz 

This year, the group of 32 participants is even more eclectic than it was at its premiere. Tim Ruhoff (D) will have to defend his title vigorously. The former Formula 1 driver Erik Comas (F), who now counts on Green Cars and organizes challenges, will also be taking part with a Tesla. Both, Ruhoff as well as Comas have been able to capture victories with their e-vehicles already. A high-voltage duel appears to be pre-programmed. Ruhoff: “Erik Comas is an established master for economical driving. Since the energy consumption will be incorporated in the evaluation of the e-miglia this year, I view Comas as really dangerous. I haven’t personally met him yet, but my rally tesla is an exact replica of the vehicle he won with in 2010. I personally have never owned a car because of my convictions. I will train even harder now and work on a new strategy. It’s going to be really exciting.“ Efficiency is only one of the criteria on the evaluation scale of the constancy rally e-miglia. Does one have to worry that the rally pilots will simply crawl along due to the new consumption evaluation? Manuel Atzler, Project Manager of the e-miglia: “No, dawdling along doesn’t work in the rally. Actually the entire route is a test. To keep within the stipulated times, which is very important for the evaluation, requires normal speed, but without having to disregard the traffic rules. Time accuracy in the assessments is also important and in comparison to last year, the consumption is just one more criteria which can be decisive for the victory. In the end, every participant will have to develop his/her own customized strategy, that’s right for his/her vehicle.“ 


Michael Buse (D) surely has his very own rally concept, since he’ll be pedaling 800 km through the Alps on his Raleigh Electro-Bicycle. In answer to the question, whether he’s confident he’ll manage the Grossglockner with its approximate 1700 meters difference in altitude, the East Frisian states relaxed, that his physical condition is adequate. After various marathons and ultra courses up to 100 km, amongst them the Sahara, he’s an interesting contender, who certainly won’t have any problems with the consumption evaluation. 

Not everyone is aiming at victory. Peter Reiter-Machoi, co-driver in an eMINI from TÜV SÜD, wants to create art, amongst other things, and wants to leave traces of the route on a virtual map. Horst Schneider, Board of Directors of the TÜV SÜD AG, also is the pilot of an eMINI and will utilize the e-miglia, to collect data on the topic operating range. “In 2010, the e-miglia already provided us with important insight for the detail development of the very hands-on test cycle“, Horst Schneider emphasizes. 

Marc de Jong (UK) will be tackling the route in a Nissan Leaf. That’s a completely new rally experience for him, since his usual scope of functions is something of a family tradition and lies with the WRC, the World Rally Championship marketing area. 
De Jong: “I haven’t driven a rally in a long time and the experience with an electromobile is truly new form e. Rally without any dirt, noise and gasoline stench. I’m curious and I’m letting this experience approach, though not without ambitions.“ 


In comparison, Fuzzy Walter Kofler (I) from South Tyrol is a veteran rally professional. Fuzzy drove the Mille Miglia three times, but to drive precisely on the time is new for him and he still needs to experience the resources allocation of the Think City. As a man of the mountains, the passes during the e-miglia don’t however worry him.

Hansjörg Hosch (CH) from the Energy City St. Moritz, which is also the destination of the e-miglia, will be driving backwards so to say. First he has to get to Munich for the start on August 1st and then he’ll circle back home into the Engadin, via Austria/Grossglockner and Bolzano/Italy. Hosch has been driving the i-Miev privately through the mountains for a while and knows exactly what needs to be done. 

Women’s teams are rare in motorsport, but the e-miglia has two of them from Germany participating. Sabine Heiß and Nina Bichlmaier (D) are in the eRUF Coupe. At the sight of this sportive vehicle men’s hearts will definitely also beat faster. The city runabout Think City already proved itself on the route through the Alps in 2010 and is piloted by Brigitte Haering and Roswitha Gumpendobler. 

The reward

Naturally the CO2-free driving and the beautiful mountain world of the chosen routes are the highest reward of the e-miglia. There is however the prize money of € 10.000 for the winning participants. In addition, the participants will receive the official e-miglia watch from THE ONE watches directly from the CEO Anton Kraft during the team presentation. Unusual design and functionality. THE ONE watches are also energy-saving. Electricity is only used, when you want to read the time. At the push of a button, the LEDs start to glow, apart from that, the battery is nonoperative. 

Experience e-mobility first-hand 
Before the teams set out on Tuesday morning at 9 am on the approximately 800 kilometer long route from Munich, across the Grossglockner to Bolzano and through the Engadin to St. Moritz, the e-miglia is inviting everyone to a public driver’s camp at the TÜV SÜD offices in the Ridlerstraße 57 in Munich. Everyone can experience e-mobility live from 3:30 pm on. Starting at 5 pm, the teams and technology will be introduced by SWR anchorman Constantin Beims. A good opportunity to get to know more about the topic e-mobility from the drivers, co-drivers and experts. Ranges, charging possibilities, electricity sources, recuperation technique, insurance coverage and breakdown service are the FAQ of e-mobility.

[image: C:\Users\rickmann\e-miglia 2011\Teilnehmer\Teilnehmer_e-miglia2011_Starterfeld_20 7 2011 für Pressemappe.jpg]
Rally facts


Date:		August 1st-5th, 2011, technical approval August 1st / Munich

Start/finish:	Munich – St. Moritz, approx. 800 km

Entry fee:		€ 1.500,- per person

  Participant:	Anyone with a valid driver’s license 

[image: C:\Users\rickmann\e-miglia 2011\PR\Fotos\häring 2010.jpg]Vehicles:		Electric cars, electric motorcycles with official approval for road 
			service

  Daily routine:	Mandatory starting time 
                            Daily stage  (max. 200 km per day)
				A special stage (constancy trip) 
				Parc Fermé (with access for the public) 
				Driver briefing

Services:		Rally organization
				Road Book, route map and time schedules & GPS coordination
				Driver briefings
Daily packed lunch 
Media support 
Hotel accommodation from August 5th – 6th, 2011 (half-board, 
double room) 
				Closing event on August 6th, 2010 with award ceremony				
Prizes:		€ 10.000.- for the class and overall winner 
				Cups / medals and honorary prizes for all participants					Official e-miglia T-shirt

Registration:	Online registration form on www.e-miglia.com (registration is   
                        possible for individuals, as well as two-person teams) 

Registration deadline: 		June 15th 2011
[image: C:\Users\rickmann\e-miglia 2011\PR\Fotos\Ruhoff 2010.jpg]
 
Route and Course (with reservations)

The planning of the route in detail is completed. For 2011, the sportive manager of the e-miglia, Richard Schalber, has clearly enhanced the demands and challenges for man and maschine. The special stages and assessment tests, which will take place twice daily, will be going farther, higher and be more difficult. The beautiful route through four Alpine countries contains 4 passes and up to 1700 meters difference in altitude.
In addition, the energy consumption will be included in the evaluation for the first time in 2011, so economical and efficient driving will be pay off.
Countries: 	D – AUT – I – CH
Overall length: approx. 	approx. 800 km
Daily range: approx. 	approx. 200 km
Charging times: 	midday (alternatively after about 100 km) approx. 3-4 hr 
	and overnight approx. 8 hours


After the technical approval of all participating vehicles on August 1st, the starting signal will also once again sound at around 9 am on the premises of the TÜV SÜD in the Ridler Strasse in Munich on August 2nd. Both, the technical approval, as well as the start are open and free for all those interested to look, marvel and have some electrifying conversation. 

1.8.2011                      Day Zero:  
                                   Technical approval, registration from 1 – 5 pm, 
                                   Public vehicle presentation from 5 – 6 pm 
2.8.2011                      Day 1: 9 am START Munich – 5 pm Mittersill, Grossglockner / Austria
3.8.2011                      Day 2: Grossglockner / Austria – Bolzano / Italy
4.8.2011                      Day 3: Bolzano / Italy – Engadin / Switzerland
5.8.2011                      Day 4: 3:30 pm FINISH Engadin / Switzerland – St. Moritz, city hall
6.8.2011                      Individual return trip

The organizer will be providing mobile charging stations with 230 Volt output free of charge to the participants at each of the start and finish locations, as well as during the day after about 100 km. 



Excerpt from the Regulations

Event:
The event e-miglia is a reliability rally. Kick-off is on August 2nd, 2011 in Munich, the finish-line will be crossed on August 5th, 2011 in St. Moritz, Switzerland. During this time, special stages / constancy tests are arranged. These will take place on closed off sections of the route, whereas the transfer stages will be going through public streets.

Participants:
Eligible are all those persons, who are in possession of a valid driver’s license, have paid their entry fee in full, and can present the necessary documents at the administrative approval in Munich on August 1st, 2011. Sport licenses are not required. 

Vehicles:
Permitted are all vehicles with two, three, or four wheels, which are powered by an electric motor or via a serial hybrid. All vehicles have to comply with the traffic regulationse of the respective country of origin and have to be licensed for public road traffic. The vehicles have to have a daily range of 200 km, though a recharging for 3-4 hours will be made possible after 100 km.

Assessment classification:
An overall winner, as well as a winner for each category will be determined.
Category 1: 	Double-wheeled vehicles with electric motor 
Category 2:	Triple-wheeled vehicles with electric motor
Category 3:	Four-wheel vehicles with electric motor
Category 4: 	Overall

Evaluation:
The evaluation of the event is not geared towards tackling the stages at top speed. The evaluation is solely based on the recordings of the organizer. The evaluation is based on stage times, special stages, equability tests, as well as approached checkpoints (CP). All the necessary information is entered in the vehicle’s control chart. The control chart has to be presented by the driver / co-driver at the designated check points. Non-authorized entries will lead to exclusion of the valuation. 
The following time penalties are applied: (only excerpts!)
Missing CP entry: 60 minutes added to the overall driving time. 
Failure to attend special stages/accomplishment tests: 540 minutes added to the slowest daily time in the special stages.  
Failure to finish a special stage: 480 minutes added to the slowest daily time in the special stages.
In case of failure to comply with the target driving time for special stages: 
a) Is the target time exceeded: the difference to the allotted time is added on as time penalty.
b) Is the allotted time undercut: per started minute, 30 minutes are added on as time penalty.
Loss of control chart: 540 minutes added to the slowest daily time in the special stages + missing CP entries. 
Failure to participate in a day of driving: 540 minutes added to the slowest daily time in the special stages 





Excerpt from the Regulations (2)

Non-delivery of the control chart to the rally office: 540 min. 
Starting times are binding. Failaure to appear: 60 min. added 
Disregarding instructions by the organization: 60 minutes added 

Charging stations: 
Every day, charging stations for recharging of the batteries are provided after about 100 km, and at the stage’s destination. The maximum charging time during the stage is 3-4 hours. The charging time at the stage’s destination amounts to 8 hours. 
All of the vehicles require an adapter for a 230 Volt outlet. Every participant is responsible for his own charging cable. The charging time designated by the organizer is not part of the evaluation. 

Room / board:
All participants are responsible for their own room and board from August 1st-5th, 2011. 
The arising expenses are paid by the participant. All participants receive one packed lunch on each driving day. The accommodation from August 5th – 6th, 2011 and the evening event (August 5th, 2011) are arranged by the organizer. The organizer bears these costs. Extras are to be paid by the participant.

Code of conduct:
The participants have to obey the instructions of the event administration and those persons authorized by them throughout the entire event. In case of failure to comply with the instructions or violation of the regulations, the organizer can impose time penalties or disqualify participants from the competition entirely. 
The organizer reserves the right to change parts of the rules and regulations or the route during the course of the competition. Protests by participants are prohibited.

Route / Navigation:
It is incumbent on the participant to choose the route. As an orientation guide, the organizer will supply a route map, time schedules, a roadbook and GPS coordinates visual route markings or other orientation pointers. It is imperative that the traffic rules are adhered to. The routes are partially public and not cordoned off. 

Award ceremony / end of the event:
The event ends with the awards ceremony on August 5th, 2011. The personal appearance at the awards ceremony is presumed. Awards are not forwarded. 


All at: http://www.e-miglia.com/de/regulations.php

Results 2010

The first participants ever:

	Place
	Driver/co-driver
	Team
	Start No.
	Vehicle
	Time

	1
	Ruhoff Tim
Hofmann Steven
	Energiebau
	7
	Tesla Roadster Sport Signature Edition
	37:30:01,59

	2
	Bermes Carlo
Biebinger Wulf
	JuWi Racing
	12
	Tesla Roadster
	37:30:03,77
	0:00:02,18

	3
	Spiekermann Markus
	Move About Bosch
	16
	ThinkCity
	37:30:05,86
	0:00:02,09

	4
	Zankl Patrick
Reichert Gerhard Prof.
	Elektrofahrzeuginstitut.de
	11
	Tesla Roadster
	37:30:08,96
	0:00:03,10

	5
	Schwager Marcel
	erideRaceteam
	3
	Quantya Strada
	37:30:23,18
	0:00:14,22

	6
	Mauch Reiner
	Mauch
	17
	Tesla Roadster Sport
	37:30:31,37
	0:00:08,19

	7
	Balow Klaus
Reiter Christian
	TÜV HANSE unter Strom
	10
	Karabag 500e
	37:30:58,07
	0:00:26,70

	8
	Ait Bouhou Rachid
Christian Frank
	e8energy / Citroen
	18
	CitroenCzero
	37:31:03,61
	0:00:05,54

	9
	Spagnolo Mauro
Asquini Giorgio
	Rinnovabili
	19
	ThinkCity
	37:31:03,77
	0:00:00,16

	10
	Kudling Marc
Männl Nicole
	Wattgehtab
	14
	SmartFortwo
	37:31:33,93
	0:00:30,16

	11
	Häring Robert
Häring Marina
	Häring
	10
	Tesla Roadster
	37:32:03,54
	0:00:29,61

	12
	Hiendlmayer Mike
	SFC - Hiendlmayer
	11
	Mega Multitruck Van
	37:32:41,43
	0:00:37,89

	13
	Kreitmair Georg
	first-mobility 1
	12
	first-mobility GmbH E-TRIC Cabrio
	37:33:23,53
	0:00:42,10

	14
	Wiedey Achim
	Moveabout
	13
	ThinkCity
	37:34:04,31
	0:00:40,78

	15
	Ruppert Ulrich
	first-mobility 2
	14
	first-mobility GmbH E-TRIC Coupé
	37:39:29,26
	0:05:24,95

	16
	Wenzl Michael
Putzer Jürgen
	Anders-Unterwegs.de
	1
	FINE Mobile GmbH TWIKE Active ReDesign
	37:42:14,08
	0:02:44,82

	17
	Rabe Heinz
Mewald Karin
	Tazzari Zero
	15
	TazzariZero
	38:32:16,31
	0:50:02,23

	18
	Winter Michael
Wimmer Markus
	TÜV SÜD
	16
	Karabag 500e
	39:31:14,42
	0:58:58,11

	19
	Wenger-Rosenau Christian
Lehmann Sven
	Team Jetcar
	17
	Jetcar Elektro
	43:31:27,77
	4:00:13,35




Organization: 


REBEL Marketing GmbH: Marketing and Media

For decades, REBEL has conceptualized and overseen sport and lifestyle events and has carried them out into the world. REBEL Productions GmbH is responsible for TV productions in HighDefinition quality and international distribution. The generated footage will also be distributed via respective project-relevant online portals, and the entire social media sector is provided with text and images at the same time. REBEL Marketing GmbH covers the business segments marketing, sponsoring and PR. REBEL Media GmbH is responsible for classic and new media marketing. All three companies have established themselves in lifestyle, sport and motorsport. In the past years, the motorsport segment was successfully serviced in the Rally World Championship for the client Suzuki, and in the Transsyberia Rally for the Porsche AG and Sony Ericsson. Marketing package, as well as sponsorship and BtoB are some of the service features. 

Schalber Event GmbH: Rally Logistic 
The sportive management and coordination of the first e-miglia rally for electromobiles lies in the hands of the experienced rally Richard Schalber. Schalber was born in Hindelang, Allgaeu in 1955. Motorsport has been an inherent part of his life since 1979. The passion turned into a profession. He has won numerous national and international titles in Enduro- and Motocross-sports over the years and has also developed into a partner of the industry increasingly. Companies, such as Husqvarna, KTM, Suzuki and BMW utilize his technical knowledge and skills. He managed the motorcycle factory team of BMW during the Rally Dakar in the years from 1998 to 2000. As the organizer, he initiated the Transsyberia Rally 2007 and 2008, the Enduro events Transdanubia Ride, as well as the Alto Turia Ride and currently manages the Suzuki Offroad Camp in Spain.

Multimedia:
To get an impression of what it’s about, watch http://www.youtube.com/emiglia2010
More than 11 videos of 2010 and 2011 are online.



Media service & contact
You’ll find more downloadable information, text material and pictures for editorial usage free of charge on: 
http://www.e-miglia.com
Name: e-miglia
Pass: 2011

Press conferences:
August 1st – Munich 2 pm – co TÜV Ridlerstraße

Accreditations:
We’re delighted if you want to experience the rally live. Whether it’s the entire route or just a few stages. We’re happy to supply you with more details upon request. 


Contact:
Head of PR -Claudia Rickmann
REBEL Marketing GmbH
Holzstraße 28-30  D 80469 Munich
Tel:  +49 (0)89.2000 347 15
Fax: +49 (0)89.2000 347 29
rickmann@e-miglia.com


e-miglia TV service at a glance
The entire rally will be recorded in high definition for TV and internet by REBEL Productions GmbH.  Before and during the e-miglia 2011, we will supply you with free footage and finished reports for coverage at no cost. The following material is availableFolgendes Material ist verfügbar:
•       Preliminary footage and information about the route, the participants and the vehicles. 
•       During the rally daily footage material as roughcut via FTP download 
•       Highlights of the day via FTP.
•       Customized topic proposals on technology, the environment and lifestyle within the rally
         for your editorial department, please contact us in this regard.
•       26 min highlight show from August 24th, 2011 on

	Webisodes in German and English 
	as of now

	Roughcut footage “Best of 2010“ as well as “Preview 2011“
	as of now

	Roughcut press conference, technical approval and start
	from 2.8.2011 on


We’ll be happy to supply you with the FTP download login credentials upon request. 
Contact:
Uschi Hausner, Head of TV & new Media Distribution 
Tel.: + 49.1744.236735
hausner@e-miglia.com


The partner of the e-miglia 2011

Special thanks for the great support of our strong partners:

 		www.allianz-autowelt.de
		



www.avd.de




  		www.tuev-sued.de 

  	
		www.schletter.de

		www.engadin.stmoritz.ch

		www.grossglockner.at
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Press                           
Allianz Deutschland AG
Corporate Communications
80790 Munich
Munich, March 24, 2011
Electric vehicle rally
Allianz a Premium Partner for e-miglia 2011
Electrically powered vehicles show off clean performance /
Allianz commits to e-mobility / Focus on know-how for insurance
and emergency service
August 2 will see this year’s starting flag for the e-miglia – one of the world’s largest electric vehicle rallies – in Munich. This year for the first time, the adventure will lead through four countries – from Germany through Austria and Italy, to the finish line in Switzerland.
Some 30 electrically powered two-, three- and four-wheeled vehicles will participate in a more than 800-km, emission-free race to idyllic St. Moritz. Rally contestants can show off along the alpine course how well today’s electric vehicles can perform.

Following last year’s successful partnership, this year Allianz Insurance is expanding its commitment to e-miglia – this summer it will serve as a premium partner. “The electric car is really beginning to arrive. And with good reason. We have to initiate a technology leap now, and not wait to react until oil supplies begin running out,” says Severin Moser, CEO of Allianz Versicherungs-AG.

Allianz has been taking an active approach to e-mobility so that it can develop special future insurance products, as well as solutions for roadside assistance packages and emergency services for electric vehicles. For example, it will have to ensure quick, reliable emergency service for hybrid and electric vehicles just as well as for vehicles with conventional internal combustion engines. For that, expertise in high-voltage vehicles will be a necessity. Says Moser: “We’ll be right there as electromobility evolves, and intend to still be a reliable insurance partner for our clients in the electro-mobile future.”

For further information please contact:
Allianz Deutschland AG
Christian Weishuber
Phone: 0049.89.3800-18169
E-Mail: christian.weishuber@allianz.de

These assessments are, as always, subject to the disclaimer provided below.
Cautionary Note Regarding Forward-Looking Statements
The statements contained herein may include statements of future expectations and other forward-looking statements that are based on management’s current views and assumptions and involve known and unknown risks and uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by reason of context, the words "may", "will", "should", "expects", "plans", "intends", "anticipates", "believes", "estimates", "predicts", "potential", or "continue" and similar expressions identify forward-looking statements. Actual results,
performance or events may differ materially from those in such statements due to, without limitation, (i) general economic conditions, including in particular economic conditions in the Allianz Group’s core business and core markets, (ii) performance of financial markets, including emerging markets, and including market volatility, liquidity and credit events (iii) the frequency and severity of insured loss events, including from natural catastrophes and including the development of loss expenses, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the Euro/U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures, and (xiv) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. The company assumes no obligation to update any forward-looking statement.
No duty to update The company assumes no obligation to update any information contained herein.
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TÜV SÜD is technical partner in the world's toughest rally for e-cars   	March 2011
e-miglia 2011: E-cars face tough endurance test with TÜV SÜD 
[image: TUEV_SUED_Karabag500_klein]Munich. TÜV SÜD is once again the official technical partner of the 2011 e-miglia. The rally, regarded as one of the toughest in the world for electric vehicles, will cover a route of around 800 kilometres between Munich and St Moritz from 1 – 5 August. The hardest stretch for the entrants will be the Grossglockner High Alpine Road, reaching an altitude of 2504 metres. On 1 August, the evening before the start, TÜV SÜD will set up a public drivers' paddock at its Ridlerstrasse headquarters in Munich, where the cars will receive technical approval and teams and drivers will be introduced to the general public. 
"Last year's premiere of the e-miglia completely convinced us. For us as a technical service provider and a company strongly committed to the development of e-vehicles, it is important to view the e-miglia not primarily as a show event, but as an opportunity to gain concrete evidence of just what these vehicles can take. In 2011 we will continue with this aim and set the bar even higher", stresses Horst Schneider, Member of the Board of Management of TÜV SÜD AG.
The challenging demands facing last year's entrants have literally been taken a step higher in 2011 with the addition of the Grossglockner High Alpine Road, a mountain pass reaching an altitude of 2504 metres. And this year's e-miglia is not only higher, but also significantly longer; totalling almost 600 kilometres in its debut year, the rally now presents teams with a challenge of around 800 kilometres until they reach the finishing line at St. Moritz. The longest daily stretch is up to 200 kilometres. "We know from a host of market research studies that range is one of the key acceptance factors for electric vehicles. Issues like vehicle durability and performance are critical for market success. Events such as e-miglia help to raise the profile of e-cars and generate confidence, but also pinpoint technical weaknesses", explains Schneider.
Schneider is personally involved in the fact-finding process concerning electromobility performance: the Member of the TÜV SÜD Board of Management will be lining up at the start of the e-miglia with the other entrants.
Before the teams tackle the 800 or so kilometres from Munich over the Grossglockner pass, through Bolzano and the Engadine to St. Moritz, they will be invited by TÜV SÜD to join the public drivers' paddock at the company's Ridlerstrasse branch in Munich on the afternoon of Monday, 1 August. Here the vehicles will undergo a final technical inspection by TÜV SÜD experts before the rally officially starts on the morning of 2 August. In addition, the teams and drivers will be introduced to the public. "It's a truly electrifying experience to make the different approaches to this future-oriented topic of electromobility come alive and fascinate people", enthuses Schneider.
Offroad Solutions Ltd., organizer of e-miglia, is offering a maximum of 30 starting-places for entrants to this second e-miglia. 
Entrance conditions are simple: all that is needed is a valid driver's licence and a two, three or four-wheel electrically powered vehicle. Registration for the e-miglia is now open at www.e-miglia.com. The deadline is 15 June 2011. The entrance fee is 1,500 euros, and the winner will scoop a prize of 10,000 euros.  
Picture caption: E-vehicles put through their paces: Like last year – here showing the TÜV SÜD Karabag 500e - the e-miglia will be an endurance test for e-cars. The rally for electric vehicles will start on 2 August from the TÜV SÜD headquarters in Munich.
Note: The photo can be downloaded in printable resolution from the "Current Press Photos" category at www.tuev-sued.de/pressphotos.
Media Relations:
	Frank Volk
TÜV SÜD AG
Corporate Communications
Westendstraße 199, 80686 Munich
	Tel.	+49 (0) 89 / 57 91 – 16 67
Fax	+49 (0) 89 / 57 91 – 22 69
E-mail	frank.volk@tuev-sued.de 
Internet	www.tuev-sued.de



 i  TÜV SÜD Auto Service GmbH, a TÜV SÜD company, offers services from roadworthiness and exhaust emission testing to driving licence tests. Services also include expert damage and value assessment as well as used car certificates and vehicle management. With approx. 300 service centres throughout southern Germany, TÜV SÜD Auto Service GmbH supports about 10,000 private and business customers every day.

TÜV SÜD is a leading international service organization catering to the strategic business segments INDUSTRY, MOBILITY and CERTIFICATION. Over 16,000 employees are represented at more than 600 locations throughout the world. Optimizing technology, systems and know-how, the interdisciplinary specialist teams act as process partners to strengthen their customers' competitiveness.
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 AvD once again partner of the e-miglia 2011

Electric street rally combines innovative technology with automobile tradition
Licensed timekeepers accompany the rally
    Application possible for all e-motorists

In the second year, the Automobile Club of Germany (AvD) is once again partner of the e-miglia, the first international rally for electric vehicles and is expanding its committment. This time around, the AvD is also taking over the timekeeping. An experienced team of licensed timekeepers will be accompanying the e-miglia rally participants from August 1st – 5th, 2011 and carry out the constancy tests. Matthias Braun, secretary general of the AvD: “We’re continuing to expand our activities surrounding the e-miglia in its second year. The e-mobiles will become the iPhone of the next vehicle generation. The experiences, we gain from the collaboration with the e-miglia, we implement for our members in a timely fashion.” Since its formation in 1899 the AvD has been active for 112 years of the 125 years automobile history. Always looking into the future and ready to break new ground. 

For the AvD the e-miglia combines modern lifestyle and innovative, environmentally friendly technology with automobile tradition. It’s not a coincidence that the name of the event implicates a piece of motorsport history. The "Mille Miglia" road rally was run in Italy from 1927-1957 and was successfully contested by many AvD motorsport drivers, for example Fritz Huschke von Hanstein. The e-rally carries the iconic competition forward into the modern era and it will be a very special and exciting event in the 125th jubilee year of the automobile.

In addition, this time the e-miglia is aiming higher so rally organiser Richard Schalber: „The Jaufen pass, 2094 metres, was a respectable achievement, but today the participants have to get over the Großglockner alpine pass. That's around 500 meters difference in altitude added!“ The Großglockner alpine pass is a unique high alpine panorama road in the middle of the national park Hohe Tauern in the heartland of Austria. There the tallest charging station in the world expects the participants, who will be covering a total of 800 kilometers on the route from Munich to St. Moritz. 
You’ll find more information under: www.e-miglia.com 

For questions, interviews and original quotes, 
Sabine Götz at 069-6606-264 will be happy to help you. 


 
AUTOMOBILCLUB VON DEUTSCHLAND e.V.
 - Communication - Lyoner Str. 16 
60528 Frankfurt am Main
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P-CHARGE / Schletter GmbH

Our charging station system P-CHARGE encompasses an entire line of charging stations for electric vehicles and meets various demands of private and public domains. They’re not just simple charging stations for electric bicycles, e-scooters and electric cars – upgradeable with different charging and settlement systems, they are just as superbly suited for entire parking lot systems, such as department store chains, local parking garages and parking lots for example. 
The system P-CHARGE is each configured according to customer specifications. The individual dispensers are supplied with the adequate connecter systems as per the requirements. Complemented by our carport-system Park@Sol a concept for the vehicle armada of the future develops. Our goal is to advance electric mobility! 
The Schletter GmbH is a middle-sized, medal processing company in Kirchdorf near Haag in Upper Bavaria (approx. 50 kilometers east of Munich). The Schletter GmbH operates in the areas of solar assembly systems, traffic and environmental technology, as well as trade show and publicity. Equipped with the latest machines and with approximately 1300 qualified employees, Schletter offers its customers an extensive lineup of innovative products and comprehensive service. 
www.schletter.de

[image: C:\Users\rickmann\AppData\Local\Microsoft\Windows\Temporary Internet Files\Content.Outlook\XYXNBWO8\01logo-symbol_text_watches_white_01_website.jpg]Join the Evolution 
the slogan of THE ONE 




With the new clearness of time display, which is based on the binary number system, THE ONE stands for technological progress with newest LED technology and exceptionally iconic designs. 

THE ONE watches are energy-saving. Electricity is only used, when one wants to read the time. At the push of a button, the LEDs start to glow, otherwise the battery is inactive. 

His appreciation for nature and the always focused vision of a future worth-living, were the inspiration for Anton Kraft (CEO THE ONE) to join the e-miglia as a partner and support the rally. 

Anton Kraft’s collaboration with the world-famous Brazilian artist Romero Britto, already fortified his stance. Britto, who’s also known for his happy, optimistic pictures and sculptures, is active in numerous charitable organizations and supports especially children in the poorest countries of the world. 

Anton Kraft: The e-miglia shows us the right way and development into the future and that we should treat nature with care, however we don’t need to confine our attitude towards life and our individuality in doing so. My experiences, that technological solutions and environmental protection can go hand in hand, have always proven true for me. The e-miglia is a great trailblazer and I’m happy to be joining in as a partner with our “e-miglia limited edition watch“ and presenting each participant of the e-miglia 2011 with this watch as a memory of this event. 

[image: ]

http://www.01theone.com
http://www.youtube.com/01watches
http://www.facebook.com/01watches
Formularbeginn



Headquarter Europe
Time & More e.K.
Raiffeisenstrasse 30
85276 Pfaffenhofen/Ilm, Germany
Tel: +49 844 149 6522Formularende
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Summer season 2011 in the Engadin St. Moritz region                       

Energy-laden Alpine summer

What mountains. What lakes. What light! And plenty of space in between in which to actively relax and recuperate. In 2011, the inspiring Engadin and glamorous St. Moritz offer particularly energy-laden summer days – for example, with the e-miglia car rally and the first energy-autonomous hotel in the Alps.

The lake plateau glistens in the afternoon sunlight, the Swiss stone pine forests smell of fresh resin, and in the villages the traditional Engadin houses bask in the sun. You can hardly get enough of gazing at this inspiring landscape. Perhaps this is the reason why visionary ideas are born here: St. Moritz was home to Switzerland’s first electric light and new standards are continually being set here – exemplified by the 2003 Alpine World Ski Championships, the first major Alpine event to be consistently geared towards sustainability. In addition, with the “Clean Energy” project, Engadin St. Moritz is the first Alpine holiday resort in the world to resolutely promote the use of renewable energy. The forthcoming summer season also has a number of brand new attractions in store.

For the first time, the final stage of e-miglia will run through Engadin St. Moritz
In August, the Engadin will be welcoming a brand new event. For on 4 & 5 August, the electrically powered vehicles taking part in e-migia will roll into St. Moritz, the first time this rally has ended in Engadin St. Moritz. Indeed, Engadin St. Moritz is perfectly suited to this, the first “quiet”, clean, international street rally in the world. With e-miglia, St. Moritz is able to meet the numerous demands made of it as Switzerland’s 101st Energy City and also enhance the measures being implemented throughout the Upper Engadin.

Energy City St. Moritz
In 2003, St. Moritz was awarded the Swiss “Energiestadt” quality seal. As an Energy City, it focuses on the sensible use of energy and creating a healthy climate in various spheres. The Swiss “Energiestadt” label recognises towns and villages that advocate and implement a sustainable energy policy. Energy Cities actively promote renewable energy, environmentallyfriendly mobility and the efficient usage of resources. St. Moritz has taken a number of steps in this regard, including tightening up the energy regulations for new buildings by 20%, increasing the subsidies for improving the energy efficiency in old buildings, and replacing the street lighting with lower-energy sodium vapour lamps.

The first plus-energy hotel in the Alps
The Muottas Muragl panorama mountain attracts visitors with the first plus-energy hotel in the Alps. The Berghotel Muottas Muragl, now entering its first summer season since undergoing extensive renovation, generates more electric power than it needs itself. And its rooms – all fitted out in pleasantly fragrant, local Swiss stone pine wood _ offer magnificent views that are hard to beat.

Mountain railways included
During the summer season, throughout the entire Engadin St. Moritz holiday region, visitors can benefit from the “Mountain railways included” special offer. Guests staying for at least two nights at any of over 90 Engadin hotels can travel free of charge on the 13 funiculars and cable cars; at selected hotels, free use of public transport is included, too. There is also a deal specially geared towards families; with the Family Summer Special, two children up to the age of 12 stay in their parents’ room free of charge.

Media contact for more information:				Image Material
Engadin St. Moritz 						Photos in magazine quality for editorial use
Sara Roloff, Head Public Relations 				are available online at:
Via San Gian 30 CH - 7500 St. Moritz				www.swiss-image.ch
T +41 81 830 08 12 					User name: engadinstmoritz
F +41 81 830 08 18 					Password: allegra
pr@estm.ch
www.engadin.stmoritz.ch 					Picture credits: swiss-image.ch/photographer’s name
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The Grossglockner High Alpine Road – The peak in experiences.

A monumental landmark and the most beautiful panorama road in the Alps

For more than 75 years, the Grossglockner High Alpine Road is considered one of the Alps’ most famous and impressive panorama roads. On the 48 kilometer long stretch yearly approximately 900.000 visitors enjoy an unrivaled view of the alpine flora and fauna, as well as Austria’s highest mountain, the Grossglockner. The Grossglockner High Alpine Road is among the three most visited landmarks in Austria. 

The excursion road, which was opened in 1935, leads directly into the core of the Hohe Tauern National Park, the biggest nature reserve of the Alps. On the Kaiser-Franz-Josefs-Elevation at 2504 Meter above sea level, the surrounding 3000 meter peaks and the Pasterze, the longest glacier of the Eastern Alps, appear to move within reach. 

With the objective to build the “most beautiful road in the Alps“, the construction already paid particular attention not to outdo nature: the unmistakable “artful“ pipe routing contributes to the scenic ride. The road made the exploration of a high alpine natural landscape possible, to which many people would never have had access. The close experience of the glacier, as well as the rare animals and plants, heightens the awareness that the beauty of this sensitive biotope is worth protecting.

The topics “sustainability“ and “experience nature“ play an important role along the Grossglockner High Alpine Road: with the tallest e-charging station in the world at 2369 meters above sea level and special rates for e-mobiles, the awareness for future technologies is advanced.  

When the e-miglia – international rally for electromobiles – drives over the Grossglockener for the first time on August 3rd, 2011, these efforts will be emphasized. 



Your contact person for press inquiries: 

Maga (FH) Patricia LutzLeitung Marketing und PR
T. +43 (0)662 87 36 73-16M +43 (0664) 531 94 69E-mail: lutz@grossglockner.at 

Additional information, as well as images for free usage at: www.grossglockner.at
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Bundesverband eMobilität e.V. 
(The Federal Association eMobility)


The Federal Association eMobility (BEM), is committed long-terms to shifting the mobility in Germany to electric mobility with use of renewable energy. This objective is based on the Federal Government’s proposition to become the leading market for electric mobility within the next ten years. It is one of the duties of the BEM to improve the basic legal parameters for the development of electric mobility as a sustainable and visionary mobility concept as well as the implementation of equal opportunities during the adjustment to electric mobility. In order to reach these objectives, the BEM will interconnect the players from economics, politics and media, advance the public awareness for electric mobility and advocate the necessary infrastructural changes. With regards to a changing society, that recognizes its social and ecological responsibility, the BEM intends to integrate the fascination for electric mobility into the everday life of people by realizing their practical experience of it. 


The BEM eMobile ticker brings all the relevant news regarding electric mobility easily and conveniently to your mobile end device via blog, subscribable RSS feed, Twitter, as well as iPhone App: reduced to the basics, quickly understood and always up-to-date. eNews highlights current developments on the market and in the area of technology. The BEM eMobile ticker introduces the heads of the industry and informs about those electric vehicles already available. Since its launch in June 2009, the free iPhone App has been permanently among the Top 300.www.eMobileTicker.de           
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Wattgehtab.com
Since 2006 the news portal Wattgehtab is regularly covering the latest developments in the area of hybrid cars, electric vehicles and alternative transportation systems. The coverage addresses a multitude of topics, such as electric bikes, hydrogen powered vehicles, charging infrastructure or mobility projects. In addition to the news reports, the website provides information about future and past events, such as fairs, congresses and exhibitions. „Wattgehtab“ is more than just a plain news source because the readers have the possibility to give feedback in the comment sections or interact on Facebook and Twitter. Everyone is invited to join the busy forums on Wattgehtab and share their experiences made with electric mobility and discuss the latest topics. All this makes Wattgehtab an independent and innovative media pool that for the last 5 years has brought together decision-makers, developers, organizations and customers of the electric mobility scene. Thanks to its expertise in the social media environment of electric mobility, Wattgehtab is a perfect partner in this emergent industry.

Contact: Marc Kudling | Expo Plaza 3 | 30539 Hannover | Deutschland
Tel.: +49 (0)511 27091093 | Skype: marc04641
Web: http://www.wattgehtab.com
E-Mail: marc@wattgehtab.com



[image: C:\Users\atzler\Rebel Media\The Electric Avenue\e-miglia\Partner Logos\Lohas.de\logo_LOHAS_claim_800.png]LOHAS live a value-based style of life and consumption; besides price and quality, there’s a new dimension of brand/label orientation: ethic. Their credo is a balanced way of life in the belief that a better world is feasible, and is achieved through better ideas, intelligent technologies and active public spirit, rather than by abdication. 

"Align your way of life with health and sustainability". 

New values, new consciousness, the needs of people are directed innward, a change in the way of life towards self knowledge, being stress-free and slowing down, experiencing health, sustainability and consistency. All this leads to a demand for products and services which are economically, health-wise and economically sensible.
LOHAS is the phenomenon of a 180 degree change in awareness, because it’s the result of the insight that the quality of human life requires an intact planet and that nature, animals and human beings including their economical, political and scientific activities, are all dependent on one another (Interdependency). The growing LOHAS community has been living this for ten years – persistently, autonomously and unagitatedly/without a ruffle. It doesn’t protest or boycott, but instead it selects those products and services carefully and well-informed, that are consistent with their strict criteria of health and ecological and social sustainability. Although for the most part well-trained and well-to-do, money isn’t a primary criterion. What it spends more where it counts, it saves in another place. Without being frugal, it practices sufficiency and cultivates the “less, but better”. www.Lohas.de

KLIMAMOBILITY 2011 [image: Klimamobility_Website.jpg]- Tradeshow for Sustainable Mobility  
together with  KLIMAENERGY 2011
International Tradeshow for Renewable Energy for Commercial and Public Use 
Bolzano, September 22-24, 2011 
New Offspring for the “Klima” Family  
South Tyrol is the leading region of Italy in the area of sustainability.  Completely in keeping with the motto “good things come in threes”, the tradeshows “Klimahouse” and “Klimaenergy” are being joined on the calendar of the Bolzano/Bozen Exhibition Center in 2011 by the new tradeshow for sustainable mobility, “Klimamobility”.  It will take place from September 22 to 24, 2011 at the same time as “Klimaenergy”, the International Tradeshow for Renewable Energy for Commercial and Public Use.  
Neither companies nor public institutions can escape the topic of environmentally-friendly mobility.  High fuel prices, the necessity to reduce CO2 emissions, bans on driving in city centers, and a generally raised state of environmental consciousness in society are placing new challenges on fleet and travel management.  For this reason, “Klimaenergy”, the tradeshow for renewable energy for commercial and public use in Bolzano will be accompanied in September 2011 by “Klimamobility”, the tradeshow for sustainable mobility.  
South Tyrol is the nerve center of trade between North and South.  As a result of its bilingualism and its manageable size, the tradeshow venue of Bolzano is the ideal location for companies from German-speaking countries to get a foot in the door of the Italian market, especially since in the field of energy, South Tyrol has taken a leading role in the country, with all of Italy looking to Bolzano with regard to matters of sustainability. 
During the “Klimahouse” tradeshow, the topic of energy efficiency in the area of buildings will be dealt with.  “Klimaenergy”, on the other hand, is dedicated to all areas of renewable energy for industrial and public use, and thus it is directed toward entrepreneurs from energy-intensive branches, such as industry, the hotel trade, and craftsmen, as well as representatives from public institutions.  By supplementing the exhibition field with the topic of sustainable mobility, what results for the new double tradeshow is a perfect synergy on the part of both the exhibitor and the visitor. 
The spectrum of products and information that will be presented at “Klimamobility” ranges from electric, hybrid, and hydrogen vehicles to batteries, charging systems, and drive systems to successful projects of environmentally-friendly mobility.  The tradeshow will be oriented toward officials of transportation agencies, suppliers of vehicles with sustainable drives, bicycle and automobile rentals, travel companies, and companies with a large fleet or high fuel costs.  The product show of “Klimamobility” will be accompanied by a specialized conference which will first and foremost center upon the energy supply of vehicles with sustainable drives, but it will also deal with additional topics concerning environmentally-friendly mobility.  
“With the combination of these two tradeshows, we want to create a 360° platform in the area of renewable energy,” says Exhibition Center Director Reinhold Marsoner. “This will on one hand bring together companies, officials from public institutions, financiers, and representatives of research, while on the other hand driving forward sensitization in the area of environmentally-friendly mobility.” 
Contact person: Fabio Da Col – call: +39 0471 516023 – mail: dacol@messebozen.it
www.messebozen.it

REBEL Structure
Christian Herles and Sabine Zygmanowski, the founders of Rebel Media, were the first to successfully structure youth sport federations on an international level from the mid 80s till the mid 90s. Through the management of global activities, a network of unique marketing, media and event specialists from all over the world established itself around Rebel Media.
This network supported the ascent of youth culture and livestyle brands, such as O´Neill, WS Chiemsee, Casio G-shock, Red Bull and many more. 

Since 1995, Rebel Media has been providing 360 degree marketing and has thus achieved success for clients such as Casio, Sony, Sony Ericsson, Suzuki, Porsche and others.

In the last 15 years, hundreds of events worldwide have been conceptualized, supported and realized by Rebel Media. The spectrum covers extreme and fun sport activities and brands, and ranges from the World Rally Championship (WRC) and the Transsyberia Rally, to the MTV European Music Awards (EMA’s), from the FIFA Soccer World Championship in South Africa to the Freestyle Motocross World Championship series (IFMXF).

At the same time the Rebel Group develops and produces media formats for TV, Internet, mobile and social media. We pride ourselves on not only creating credible and relevant content, but on placing this content client-specific and  topic-oriented, as well as distributing it worldwide. In this regard Rebel has a unique position within the market. 

Rebel’s creative platforms and playgrounds include: 
1995: Rebel TV ( the most extensive and longest standing extreme sport series in TV format) accompanied by
rebel.tv, the Internet portal since 2008 
2000: modart.com – the Street Art portal and cult magazine, now book 
2005: festivals2go.com – the first mobile music festival portal, including mobile apps 
2006: m-x-s: Movie Night of Extreme sports – movie with event tour 
2007: ngtv.com – Hollywood’s largest uncensored celebrity archive and portal 
2008: GEE Media and Marketing ,the leading video games culture publication
[image: ]


…and since Rebel is always open to new ideas and initiatives that possibly make the world a better place, Rebel co-founded “the electric avenue” – the worldwide first trade fair for electric mobility in 2009.
2010 was the premiere year of the e-miglia; the first international rally exclusively for electric vehicles. Conceptualized and organized by the Rebel Group together with Schalber Events. And we might just have a few more surprises in store for the next years...
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